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A message from

DAVID SCHMIDT

Delivering innovations that empower

For over 20 years LifeWave has
transformed into an inventive
life technology company, and a
place where the entrepreneurial
spirit of innovation can live for
the betterment of the lives we
touch, as well as our planet.
What you will see in the years
ahead is that we are still very
much at the beginning of our
journey.

| personally want to thank every
member of the LifeWave com-
munity for having given me the
opportunity to be an inventor.
My sincere hope for you is that
in our company you will achieve
the success you deserve, and in
turn pursue the dreams you hold
in your heart.

Many Brand Partners in our
community were with us right
from the beginning when we
launched LifeWave with Energy
Enhancer™ as our main product.
To this incredible group of early
adopters, you have my deepest
thanks and appreciation for see-
ing the dream of what LifeWave
could become and being here
now to enjoy the fruits of your
hard work and effort.

LifeWave Technology was
founded with the simple idea
of taking a new life technology,
originally developed for the
Navy, to the public. With the

creation of our network marketing
company in November 2004,
working together we really
have achieved some absolutely
remarkable accomplishments
over these 20+ vyears, and |
could not have asked for a better
group of people than our Brand
Partners to share our success
with.

In the late 2000s, | made the
decision to start investing our
resources into research. After
10 years of investigation, $4.3
million USD in investment
capital, and over 80 patents
globally, our company was
forever transformed for the
better. We have touched and
enriched the lives of many, and
they have taken LifeWave on
a path to becoming one of the
largest network marketing
companies in the world.

In these past two decades,
LifeWave has expanded across
North America, Europe, and in
countries across Asia and the
Pacific. This phenomenal growth
in such a short period of time
would not be possible without
the power of network market-
ing. To all our Brand Partners
that have started locally and
branched out globally, you have
our appreciation and gratitude
for an incredible job well done!

With our financial success has also come the
opportunity to help those less fortunate. We have
a history of giving since our very first conference
in 2005, and since that time our relationship with
organizations has continued to expand.

Whether this is your first experience with LifeWave
or you have been with us since the beginning, | offer
my heartfelt appreciation for your willingness to
learn more about the technology, allowing it to
make a difference in your wellness journey, and
share it with the people you love most.

What is in store for the future? We will continue
to innovate and develop new technologies well
beyond wellness products for your personal
empowerment, security, and financial well-being.
| am expecting the future of LifeWave to be filled
with innovation and endless opportunities.

Thank you for everything you’ve contributed to
LifeWave. May your journey continue with courage,
clarity, and the determination of a rebel forging a
better galaxy—impacting lives one at a time, and
living long, living well, and living younger as you go.

My sincere hope for you is that in our company
you will achieve the success you deserve, and in
turn pursue the dreams you hold in your heart.




David Schmidt
Founder & CEO

David’s experience in business and product
development spans over 30 years and includes
a formal education in Management Information
Systems and Biology at Pace University in
Pleasantville, NY. David then went on to pursue
several entrepreneurial endeavors and, as a
result, owned successful companies involved in
manufacturing and product development. One of
those companies, Advanced Application Group
(AAG), is aresearch and development center that
specializes in energy production technologies
for both military and commercial applications.
During his time with AAG, David developed new
methods for producing hydrogen and oxygen,
designed and prototyped multi-fueled, bladeless
turbine power generation systems, and also
constructed metal-combustion rocket engines.

As a result, David was presented with an
honorary degree by Dr. Alexander Marinaccio
of the International Hall of Fame of Inventors.
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David is the inventor of LifeWave technology
and founder and CEO of LifeWave.

In addition, as a result of work performed in the
design of emergency oxygen systems for General
Dynamics and the U.S. Navy, David was invited to
participate in the Navy’s next generation mini-
sub program.

The LifeWave technology was born out of three
years of intense research by David into the concept
of being able to naturally increase energy and
stamina through elevation of fat burning, utilizing
wireless communication to the human body via
phototherapy.

Globally, David is the holder of 200+ issued
patents, with many more being written. More
than seventy of those issued patents are in the
field of regenerative science and technology. One
of his inventions, the Double Helix Conductor,
produces a novel blend of electromagnetic fields
to improve the speed of wound healing that rivals
that of stem cell injections.

Colman Dillon
Global President

Colman Dillon is the Global President at LifeWave,
bringing more than 30 years of experience from
both the pharmaceutical and medical device
industries. Throughout his career, Colman has
held senior management roles at leading global
organizations, including Johnson & Johnson,
Henkel, and Johnson Matthey Pharmaceuticals.

Colman joined LifeWave in 2010 and played
a pivotal role in the company’s growth and
operational excellence. Over the past 15 years,
he has led our global operations encompassing
productregistration, manufacturing, distribution,
plus supply chain management, while aligning
company-wide processes and strategic goals to
help support our sustainable global expansion.

In his role, Colman focuses on the internal
operations and infrastructure of LifeWave while
ensuring that the organization is positioned
to scale efficiently and continues to support
innovation and long-term success. His leadership
gives LifeWave a strong operational foundation
across each of our markets worldwide.

Colman shares: “Working with David Schmidt
and my LifeWave colleagues since 2010 has
been an inspirational journey. It has been one of
trust, respect, caring, and a great deal of fun.
Our values as an organization inspire us to work
hard every day to continue to help improve lives
around the world.”
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Jules Rudick

Jules Rudickis the Executive Vice
President of LifeWave. Since
joining LifeWave in 2009, his
extensive business relationships
across the globe, accumulated
over the course of his 30-year
international business career,
have been instrumental in
LifeWave’s worldwide growth.
Jules holds a master’s degree in
international management from
the American Graduate School
of International Management
in Glendale, Arizona.

He says: “It’s been my great
honor and privilege to have

Executive Vice President

worked with David Schmidt and
the great people at LifeWave
for the past 15 years where
David has created a company
and products that have been
improving the quality of peoples’
lives every day since 2004 and
looking forward to the day in the
not-too-distant future when we
reach our goal of having LifeWave
in a billion homes around the
world!”

He can speak fluent Mandarin
Chinese and Cantonese and is
an Associate of the Institute for
Independent Business.

Mark Lindsay

Mark Lindsay brings extensive
global finance experience to
his role as Chief Financial
Officer at LifeWave. He began
his career at KPMG, where
he developed deep expertise
in global planning, compliance,
and due diligence. Over the
course of his career, Mark has
led financial operations and
market expansion across many
international regions by com-
bining technical excellence
with strategic leadership.
With more than a decade of

Chief Financial Officer

experience in the MLM industry
and a broad background in
corporate finance, Mark is a
Chartered Accountant (Ireland),
and a qualified Chartered Tax
Advisor, as well as a licensed
CPAin the United States. He also
holds a bachelor’s in science in
Business Studies.

His international perspective and
proven financial stewardship
continue to support LifeWave’s
global and operational success.

*The testimonial is given by a LifeWave brand partner, who has a financial interest in promoting the product.



LIFEWAVE THROUGH THE YEARS

LifeWave Founder & CEO David Schmidt was eight years old when his parents took him to visit the
workshop of American Inventor Thomas Edison, an experience that would forever define his career and
personal life. From that day forward, he knew he wanted to be an inventor.

2002 =

LifeWave Technology was formed in
2002 with the development of the first
patch prototypes in David’s home office.
This included the prototype for Energy
Enhancer™. A patent was filed on this
pioneering, non-transdermal technology.

2004

David met Richard Quick, the six-time
United States Olympic Swim Coach
Prior to their meeting, biomedical
engi-neer Dr. Karl Maret introduced
LifeWave Energy Enhancer patches to
Coach Quick.

Just three weeks after providing the
patches to his Stanford University team,
six of its eight members broke their
personal lifetime records.

Shortly thereafter, Staford team mem-
bers were spotted wearing LifeWave
patches during the Olympic Swimming
Trials, propelling LifeWave into the
national media spotlight. As a result,
over 1,000 people came forward to
become LifeWave Brand Partners.

NOVEMBER: LifeWave’'s first day in
business as a Direct Sales Company was
November 10, 2004. Sales in the first
month of business exceeded even the
greatest of expectations by generating
over $500,000 USD.
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The first clinical studies were conducted
at Troy University and Morehouse College,
solidifying LifeWave’s commitment to
perform quality research to validate
product efficacy.

oA 2005

LifeWave’s first conference was held
at the Riviera Hotel in Las Vegas. The
event featured 40 speakers, including
professional and Olympic athletes who
discussed utilizing LifeWave patches to
reach the pinnacle of competition.

SEPTEMBER: LifeWave makes first
donation to the Red Cross, demonstrating
the humanitarian and service-centered
heart of LifeWave Leadership and Brand
Partners.

NOVEMBER: LifeWave celebrates its
first year in business as a Direct Sales
Company, generating $17 millionin sales.

2006

LifeWave starts to spread worldwide
with the release of IceWave™, Y-Age™
Carnosine, and Y-Age™ Glutathione.

LifeWave is established in the EU
with the launch of businessin France,
Spain, Switzerland, and Italy.

LifeWave is established in Southeast
Asia with the launch of business in
Taiwan.

2010 %

LifeWave expands headquarters in
San Diego and sets up a production
base in Ireland with construction
beginning on a new 25,000 sq ft
manufacturing facility and fulfillment
house, which also included a new
center for customer service.

LifeWave is recognized by the
Inc. 5000 List of Fastest Growing
Private Companies ranking #1435.

2012 @i %

LifeWave continued its international
expansion by opening new markets,
including Hong Kong.

LifeWave technology continued to
reach athletes worldwide with several
Olympians, including medal winners,
wearing the LifeWave patches during
the 2012 Summer Games.

»
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SP6 Complete™ Patch launches in
July 2007. NFL Super Bowl| champion
Brendon Ayanbadejo and his brother
join other sports legends in endorsing
LifeWave products.

2009

LifeWave celebrates five years in the
businesswith aFive-Year Anniversary
Caribbean Cruise.

LifeWave creates the Richard Quick
Pursuit of Excellence Award in memory
of Coach Quick.

LifeWave is now recognized as an
international company and ranked
#4825 in the Inc. 5000 List of
Fastest Growing Private Companies.

2011

LifeWave launches what will become
known as one of its most popular
products, Y-Age™ Aeon.
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2013

After an 1l-year evaluation of our
technology, scientific research, and clinical
studies, the United States Patent
Office issued two patents for LifeWave’s
ground-breaking non-transdermal patch
technology. This decision was based on
their determination that our technology
is novel, legitimate, and supported by
proper scientific information. This signified
an extraordinary accomplishment for all
of those who are an integral part of the
LifeWave community.

2016 &

LifeWave’s life-changing product line
receives a new, bold look with all-new
product packaging.

2018

“Best Invention to Date” - The LifeWave
X39® patch is brought to market. In the
summer of 2018, after years of research
and development, this first-of-its-kind
product was introduced to the world.
David Schmidt, Founder and CEO of
LifeWave, described X39 as his “Best
Invention to Date”.

2020

Despite the global pandemic, business
continued to grow at LifeWave with the
opening of our new office in Utah, USA.
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2014

November: LifeWave Brand Partners
joined our leadership team on a Caribbean
cruise to celebrate a decade of changing
lives around the world.

>l 2015

The Alavida™ skin care line launches as
a welcome addition to the ever-growing
LifeWave product line.

“Make It Happen, Make It Matter,” the
flagship European LifeWave event in
Copenhagen, drew a remarkable turnout
as Brand Partners came together again
to connect, to learn, and to celebrate the
company’s growing momentum.

LifeWave was honored by the Direct
Sales Association with the Ethos Award
for Product Innovation.

In 2015, LifeWave Europe expanded
their footprint by adding an additional
building to support growth.

2019

LifeWave officially opened in Japan on
February 19, 2019.

LifeWave holds a 15-Year Anniversary
cruise in the Caribbean with over 350
Brand Partners on board.

2021 [\

Born out of necessity during the Global
Pandemic, our annual virtual kickoff event,
NOVA (now named VISION), launched in
2021 and has been a success year on year
since.

LifeWave moved to a new office in Tokyo,
Japan.

2023

LifeWave’s re-entry into Canada.

SEPTEMBER: LifeWave office grand
opening in Guadalajara, Mexico.

OCTOBER: LifeWave hosts Heart to
Heart Global Convention in Orlando,
Florida, USA.

2025

LifeWave launches its newest product
innovation with the USA release of
Cellergize™ Morning & Evening Duo

OCTOBER: LifeWave sets a new
attendance record with its biggest
Global Conference to date in Anaheim,
California, USA. Additionally, LifeWave
completes the Cellergize Duo with the
USA launch of Cellergize Evening and
introduces LifeWave X,O™, anticipating
a 2026 release.

JUNE: LifeWave is awarded Stem Cell
Innovation of the Year Award at the
2025 BioTech Breakthrough Awards,
recognizing LifeWave’s advancements
in cellular wellness with LifeWave X39®
and Cellergize Morning.

2022

After a successful pre-launch in late
2021, the LifeWave X49™ Patch officially
launched in the US and Europe in January
2022, followed by a global launch in April
2022.

AUGUST: LifeWave hosted the SHINE
Global Convention in Orlando, Florida,
USA.

i3 2024

JANUARY: LifeWave launches its year-
long 20th anniversary campaign, which
includes an Elite SPD cruise to the Greek
Isles and the publication of a celebratory
website and magazine, culminating in
grand fashion at Global Conference 2024.

Lifewave continues worldwide expansion
with official market launch in Korea.

FEBRUARY: LifeWave now adds to its
Alavida product family with the launch of
Alavida Revive Eye Cream.

APRIL: LifeWave receives prestigious
honor with the 2024 Direct Selling News
(DSN) Bravo Growth Award, recognizing
LifeWave’s high-integrity and sustainable
business growth over the last five years.

SEPTEMBER/OCTOBER: LifeWave
holds ribbon-cutting ceremony during
two Elite SPD events marking the
official opening of its new Global
Headquarters and the state-of-the-art
Welcome Center in Draper, Utah, USA.

OCTOBER: At Global Conference 2024
in Dallas, Texas, USA, LifeWave launched
its new brand identity BE THE LIGHT,
while also providing a glimpse into
the future previewing new, upcoming
product innovations.
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*The testimonial is given by a LifeWave brand partner, who has a financial interest in promoting the product.

The LifeWave Evolution

VWHO WE ARE

LifeWave is a life technology company that enhances the
light within each person to deliver life-changing results.
We harness the body’s natural energy to unlock human
potential, while holding true to our values of exceptional
product standards, leading with integrity, and tireless
dedication to the greater good, empowering people to
take control of their well-being. We are a global community
of innovators and entrepreneurs dedicated to illuminating
a future of limitless possibilities.

OUR PURPOSE

We empower people to Live Long, Live Well, and Live Young.
Each of our global brand pillars rests on the foundation
of patented, revolutionary wellness technology.

Live Long: We are committed to health and well-being
thereby redefining the future of human possibility.

Live Well: We are passionate about enhancing health
and improving lives in practical ways.

Live Young: We believe in technology that helps recapture
youth and enables a fullness of life — regardless of age.

OUR MISSION

We light the way with innovations in life technology that
relmaglne the future of human possibility, empowering
ple to take contro > 2|l-being, their longevity,

PROVEN BY SCIENCE

We are dedicated to ensuring our solutions are backed by
science with clinical studies, patents, and real-world results.

«  Over80independent studies conducted at world-
class universities and research institutions.

+ David has over 200 issued patents, with the majority
in the field of regenerative science and technology.

» David has dedicated nearly 30 years of research and
productdevelopmenttodiscoveringand scientifically
validating LifeWave’s life technology.

THE LIFEWAVE OPPORTUNITY

LifeWave is much more than breakthrough wellness
technology. It’s an opportunity to build a purpose-driven
business, while truly making a difference in people’s
lives. Whether it’s a supplemental income stream, a
full-time business, or an addition to an existing practice,
LifeWave empowers entrepreneurs with the tools,
support, and credibility to grow with confidence.

As LifeWave keeps expanding on its light-based wellness
innovations and reaches new markets worldwide, our
Brand Partners lead the way, sharing proven products
and shaping the future of health and vitality, one
nnection at atime.

- .
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LIFENWAVE

20+ YEARS OF

PRODUCT
INNOVATION

When LifeWave began 2004, even the
most optimistic projections fell short
of its reality over 20 years later.

In addition to the millions of people who have
benefited from our patented life technology,
countless more have felt the embrace of the
worldwide LifeWave community, experienced the
lasting impact of greater financial opportunity,
or received a helping hand as part of LifeWave’s
commitment to humanitarian advancement.

And it all began when, as a young boy, David’s
parents took him to visit the workshop of Thomas
Edison. From that day forward, David knew he
wanted to be an inventor — even more than that,
he knew he wanted to change the world.

14 | LIFEWAVE

Science + Innovation

David fueled his entrepreneurial endeavors
by combining the reality of science with the
imagination of innovation. Harnessing light, he
discovered a life-transforming patch technology
that reflects visible and infrared light back into
the body. That initial patch is now known as
Energy Enhancer™. In 2002, a patent was filed
on this pioneering, non-transdermal technology.

More than two decades later, LifeWave’s line of
wearable life technology and accompanying
products are sold in over 100 countries across
the globe. And after 20+ Years, LifeWave is only
getting started.

Continued Product Innovation

Since the genesis of LifeWave’s first patch,
David has gone on to develop additional patches
that provide life changing benefits, a new line of
supplements that uniquely complements each
patch, and invented a first-of-its-kind hydration
system that infuses everyday tap water with
light to elevate hydration and nutritional delivery.

As David continues to reimagine the power
of light, each technology he develops is only
available through LifeWave. While many wellness
companies chase trends, LifeWave is led by
an inventor whose novel product technology
ensures market exclusivity and unmatched
results.

Celebrating Over 20 Years of LifeWave

In 2024, LifeWave celebrated its very own 20th
anniversary and continued to surpass product
innovation and business success milestones.
Each vyear, the LifeWave community grows
stronger, both in numbers and influence for good.

With its global headquarters in the United
States, LifeWave has offices in Ireland, Taiwan,
Malaysia, Philippines, Mexico, Korea, and Japan,
with continued infrastructure growth and market
expansion expected. After more than two
decades, LifeWave is as on a growth trajectory
as ambitious as that momentous day back in
2004 when David’s boyhood dream became a
reality.
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The Power and Simplicity of

LifeWave X39°

There’s a synergy to scientific discovery — one
idea leads to another, and the baton is passed to
further the work and bring about everlasting change.

Two groundbreaking discoveries, one by Dr. Loren
Pickart in the 1970s, and another by inventor
David Schmidt in the early 2000s, forever altered
the course of health and wellness by reimagining
the future of human vitality.

While studying biochemistry and compiling his
research, Dr. Pickart had discovered a peptide
connected to overall wellness and longevity. This
simple discovery led to a brand-new understanding
oftheaging processand arevolutioninregenerative
science.

A New Way to
Communicate with
the Body Using Light

Then, in the early 2000s, while working with the
US Navy, David Schmidt discovered a new way
to communicate with the body using light. What
transpired became the foundation for a new form of
wearable patch technology that reflects the body’s
own infrared light back into the body, activating a
physiological response unique to each patch.

16 | LIFEWAVE

LifeWave’s Flagship
Innovation

X39: A Game-Changing
Discovery

In the years since its release, X39 has

become a worldwide phenomenon

and LifeWave’s flagship innovation.

It has been worn by world-class

athletes at the highest levels

of competition, by active

people who are searching

for elevated performance

and recovery, and by

those who are only now

rediscovering the joy of
movement.

These two discoveries merged when
David Schmidt, inspired by Dr.
Pickart’s work, found a way to
support peptide production
with the power and simplicity
of a patch. And because
peptide production slows
with age, the results
have been historic —
empowering  people
worldwide to awaken

their inner vitality and

reclaim their active spirit.
Regardless of age or

activity level, X39 fits
seamlessly into every
healthy lifestyle, amplifying
the good people are already
doing for their health. Plus,
it’s simple and easy to use,
going to work immediately by
harnessing the body’s natural energy

to enhance our ability to live well.

But it didn’t
happen
overnight.

After nearly 10 years of research, v
David aligned the proven science of

peptide wellness with his innovative wearable
patch technology and released Lifewave X39® to
the public in 2018. By gently stimulating the skin
with light, X39 supports wellness and longevity by
elevating the life-enhancing elements Dr. Pickart
revealed all those years ago.

Be the Light

In addition to helping people activate their
wellness, this signature patch is driving a strong
movement. Quite literally — given the unique
mechanism of action — LifeWave's member
community of Brand Partners and Customers
are sharing the light, spreading well-being and
newfound opportunity throughout the world.

LifeWave invites people everywhere to live in
that light with patented life technology that
optimizes your well-being and maximizes your
human potential. Discover your true wellness
— and the light that shines in you — with
LifeWave X39.

LIFEWAVE

X3Q

Harness Your Body’s Natural
Flow of Energy with Light
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he Humanitarian Spirit

of The LifeWave Community

Since 2004, LifeWave and its very own member
community have continued to partner in delivering
humanitarian aid where needed. In times of crisis,
LifeWave has responded by donating patches to
those in need or through monetary donations to
the Red Cross, UNICEF, and other organizations.

In the two decades since the company began,
LifeWave has provided aid in war-torn countries
where the victims are the innocent bystanders,
assisted in clean-up efforts after hurricanes and
other weather disasters, supported initiatives to
provide clean drinking water in underprivileged
countries, and so much more.
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Inspired by the humanitarian spirit of LifeWave’s
member community, Founder and CEO David
Schmidt decided to do what he does best: Create
a better future for humanity through intelligent
design and advanced technological innovation,
forging a new path for the future of humanitarian
action.

Now, in the face of disaster, while the collective
effort scrambles to gather resources and
coordinate operations, LifeWave will be able
to respond with record speed when the need is
greatest — immediately.

that |

Y-Age Aeon
e of mine.*

*The testimonial is given by a LifeWave brand partner, who has a financial interest in promoting the product.



PIONEERING A

NEW ERA OF AVIATION

David’s drone technology represents a
new approach to unmanned aviation,
expanding our horizons like never before.
With groundbreaking engine technology,
unrivaled efficiency, and superior endurance,
these state-of-the-art drones will be able
to deliver up to 100 pounds of life-saving
supplies — alleviating human suffering
whenever and wherever disasters occur.

In August 2025, LifeWave’s Elite SPDs
traveled to Denmark as part of an exclusive
incentive trip to tour the manufacturing
facility and see these drones in action,
kicking off the next phase in LifeWave’s
humanitarian relief efforts.

Max Speed: 220 kph

Duration: Exceeds 30 hrs

Cruise Speed: 120 kph

Range: Exceeds 3,000 km

It’s unmanned Aviation for the Future of
Humanity. While LifeWave will continue
to support relief efforts through monetary
donations, this new technology will make
it possible to deliver food, water, clothing,
medical equipment, and the unique
wellness benefits of our incredible patch
technology to those in need within hours
rather than days, weeks, or even months.

Whether it be your wellness, longevity,
livelihood, or humanitarian aid, LifeVWave
is a company that takes action. And, as
always, we’re thrilled to be leading from
the front.

Altitude: 12,000 ft

Fuel: Multi-fuel capability

Environmental Impact: Significantly reduced carbon emissions
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While the rest of the world is looking to
enhance the human experience with
advancements in technology, LifeWave is
innovating to maximize vitality with the

energy nature intended.

Even as a child, David knew he wanted to be an
inventor. His unique wonder and reverence for
the natural world led him to explore the power of
light as an energy source for the human body.

His discovery cracked the code to better wellness
by harnessing a resource our bodies create
naturally: light. Reflecting our bodies infrared
light back into the body with the simplicity of
a wearable patch taps into the flow of energy
known to support overall well-being — leading
to a host of remarkable health benefits unique
to each patch. But he didn’t stop there.

Cracking the Code

At Global Conference in Anaheim, California, USA
LifeWave premiered an original documentary
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Revolutionizi

; -"ERotentiaI, Naturally

written and directed by Mikky Willis, who,
throughout hisillustrious career as an independent
investigative filmmaker, has worked tirelessly to
shed light on truth.

In his latest project Code of Creation, Willis
interviewed LifeWave Founder and CEO David
Schmidt at length to uncover the truth about
aging, longevity, and overall well-being.
Throughout this epic documentary, David
recounts his lifelong journey to elevate the
body’s natural potential using light.

As Code of Creation highlights, David’s next
great wellness innovation, LifeWave X,0",
combines two of Earth’s oldest and most valuable
resources: water and light. Through extensive
research and inspired action, David has discovered
a way to treat water with light, transforming
regular tap water into elevated hydration at the
cellular level.

The Hope of Natural Wellness

In a world searching for natural solutions to
modern challenges, Code of Creation offers a
compelling look at how LifeWave is redefining
wellness. Featuring leading voices in science
and innovation, the documentary highlights
David Schmidt’s vision and the groundbreaking
technologies that harness nature’s own resources.
It introduces a new audience to LifeWave’s
mission — empowering people to elevate
their well-being through simple, and powerful
advancements in innovation and wellness.

*The testimonial is given by a LifeWave brand partner, who has a financial interest in promoting the product.



THE
WORLD'S
OLDEST( =

INTERN

Starring William Shatner

At LifeWave, we’ve worked with remarkable
people over the past 20+ years, but even
with all our growth, landing William Shatner
full-time was never in the stars. What we
could do, however, was offer entertainment’s
most iconic captain an honorary title: intern.

And he embraced it.

For one unforgettable day, the beloved actor
took advantage of being the inspirational force
behind the launch of LifeWave’s state-of-the-art
Welcome Center, exploring every corner of our
newest innovations. Shirking his “intern duties”
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for a brief moment led him on a self-guided tour
through the future of wellness — discovering
the latest in revolutionary technology, the future
of cellular hydration, and the next remarkable
advancement in sustainable energy.

Along the way he even met... himself. Or at least
his holographic counterpart inside the LifeWave
Proto display —a moment that left even the
legendary sci-fi star momentarily speechless
(a rarity). As you'll see, in the short film now
available on the official LifeWave YouTube
channel and LifeWave Now Brand Partner app, not
even Mr. Shatner, Intern, could resist diving into
a little sci-fi mischief. Some habits are timeless.

Over a two-day shoot in early August 2025,
LifeWave’s global corporate headquarters
transformed into a film set as we welcomed
William Shatner to Draper, Utah, USA With
grace and professionalism, the award-winning
actor slipped seamlessly into his role as the
world’s oldest intern.

Growing up, David Schmidt, Founder and
CEO of LifeWave, found inspiration in the hit
sci-fi television series Star Trek. Watching
Captain Kirk venture into unknown worlds,
communicate with other lifeforms, and navigate

the expansive universe helped form the
imagination that would one day change the world
of health and wellness.

So, when it came time to construct a new global
headquarters for LifeWave, David new it had to
be epic, paying homage to the most advanced
technology — and the captain who inspired him.

In a full circle moment, David Schmidt and
William Shatner shared several scenes, including
coming together in the Welcome Center
surrounded by David’s health and wellness
innovations, which have forever changed the
future of human possibility. To so boldly pursue
new and revolutionary forms of well-being
requires a true explorer’s spirit, after all.

This short film, which premiered at LifeWave’s
2025 Global Conference in Anaheim, California,
USA, is much more than comedic relief starring
one of the mostwell-known actors of ageneration.
It’s a tool and a valuable resource that is shining
a light on LifeWave, its unprecedented success,
and the remarkable wellness technology that is
empowering people worldwide to take control of
their well-being.

As we know, the world has become a whirlwind of
distraction, where consumers are being inundated
with notifications promising a better life. Deliberate,

strategic efforts to disrupt the system are key to
growing brand identity and trust, widening the
audience of people familiar with LifeWave.

Since its release, The World’s Oldest Intern has
generated millions of impressions on social media
through focused PR efforts and organic web
searches. Mostimportantly, it has spread through

word of mouth — or more accurately today,
social sharing — by our beloved LifeWave Brand
Partners and Customers.

And just as it has introduced millions of people
to LifeWave, it will do the same for you and your
personal LifeWave business. Share The World’s
Oldest Intern starring William Shatner with your
family, your friends, and your prospects. We’ve
all been told laughter is the best medicine — now
it’s truly leading to newfound vitality, lasting
longevity, and limitless possibility.
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WELCOME CENTER

Experience LifeWave’s state-of-the-Art Welcome
Center. Step into a New Reality, Schedule a Tour
Today.

Like most truly ambitious ideas, the LifeWave
Welcome Center began on the back of a napkin.

As LifeWave outgrew its corporate office in
Utah and began planning for more square-
footage and dedicated office space, David
Schmidt had the inspiring idea to construct
a state-of-the-art Welcome Center, inviting
the world to experience the future of human
potential and limitless possibility.

With the wow-factor cranked up to 10, the

LifeWave Welcome Center delivers a rare look
into the mind and imagination of David Schmidt
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the inventor, displaying with grandeur the latest
in product technology and human advancement
that will revolutionize well-being in every sense of
the word.

Led by Star Trek set designer and Academy
Award winner Doug Drexler, much of the
construction took place in Hollywood, where
set designers built each installation, ensuring
measurement and function, before disassembling
it all to be shipped. Once in Utah, each piece had
to be hoisted up to the fifth floor of LifeWave
Global HQ and reassembled to fit into place.

Everything, from the resolution of the video
boards to the design of the furniture delivers a
next-level, futuristic experience.
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*The testimonial is given by a LifeVWave brand partner, who has a financial interest in promoting the product.

Step into a New Reality at LifeWave

Ultimately, the Welcome Center focuses on four primary areas:

. Hologram Entrance Room:

White light from floor to ceiling serves as a transport
from one reality to another. Here, our visitors are
welcomed using hologram and Al technology, which
allows David Schmidt to greet each group of visitors
in their native language. The future really is incredible
to behold.

.ﬁ

3. Product Information Kiosks:

Visitors explore LifeWave’s wellness products on
each of the provided kiosks. Revolutionary screen
technology introduces the features and benefits
behind all LifeWave’s wellness products.

2. Welcome Center Observation Deck:

At the speed of light, visitors experience the history
of LifeWave — from its inception in 2004 to its
continued evolution of wellness technology. Time
traveling through over 20 years of product innovation
in a flash.

4. Future Technology:

Visitors are introduced to the future of wellness
technology with individual displays representing
the next chapter in LifeWave’s prolific history of
innovation: clean, sustainable energy, light-infused
water technology, and our unprecedented drone
technology capable of changing the future of
humanitarian aid and response.

Schedule a tour of the LifeWave Welcome Center for you and your

Schedule a Tour Today!

team by contacting the NAM sales team. Tours take place weekly
and are reserved on a first-come first-serve basis. Contact your

local LifeVWave sales team with any questions or for assistance.




Our Light Shines Brighter Together | LifeWave is a Global Community

Light is universal. It’s a promise of hope that stretches across borders, cultures, and languages
— unifying people worldwide by touching hearts, improving wellness, and guiding the way.

At LifeWave, we’ve harnessed that light.

What began as an innovation in healthier living
has evolved into a call to action. And our beloved
Brand Partners have answered that call by sharing
the light in every region around the world.

Since Founder and CEO David Schmidt began
LifeWave in 2004, that light has grown stronger
with every community gathering, whether that
be at LifeWave’s annual global conference, travel
incentive destination trips, regional Brand Partner
events in various countries — and every home
meeting where light is shared and relationships
are formed.

LifeWave’s Culture is Community
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LifeWave Global Conference 2025
October 22-25, 2025 - Anaheim, California, USA

LifeWave’s annual global conference is a
celebration of the people who share their light
with unyielding passion — a place to recognize
the accomplishments of our Brand Partners,
share the vision of our executive leadership, and
present new and exciting product developments.

In 2025, LifeWave Brand Partners from dozens
of countries registered for and attended Global
Conferenceinthe United States. From as faraway
as South Korea and Japan to countries across
Europe and North America, LifeWave’s global
community was very well represented.

Alavida availability may vary by region. For the most up-to-date information, please visit the official LifeVWWave website.



X39 & X49
PERFORMANCE BUNDL
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Each year, LifeWave Brand Partners may qualify for exclusive travel incentive destination vacations to
some of the most exquisite locations in the world. In 2025, we celebrated each other on the beaches in
Mexico, the high mountain passes of Switzerland, the ancient city streets of Dubrovnik, Croatia, and the
_ volcanic island of Bali, Indonesia.
X3C) In even the most lavish destinations, the highlight of each travel incentive experience is the deep
connections formed among LifeWave Brand Partners, executive leadership, and corporate staff
— these are the memories that last a lifetime.

X49

Our unique, loving culture is Brand Partner
driven. And while LifeWave may host corporate
events and organize destination experiences, it’s
the wide-reaching community that extends its
welcoming spirit.

In each region around the world, Brand Partner
led events have inspired a culture of trust, growth,
and love. At LifeWave, teams are strengthened,
personal relationships are formed, and we all
develop personally and professionally together.

-

LIFEWAVE
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The Performance Bundle availability may vary by region. For the most up-to-date information, please visit the official LifeVWave website.



LIFEWAVE X.0 & CELLERGIZE

Live Life Elevated with X39¢, —

Cellergize™, and LifeWave X,O™

We’re taking an active approach to healthier
living — and it begins with the power of synergy.

While the health and wellness industry at large
continues to grasp at the next fad with simple
supplements, shallow products, and short-sighted
solutions, LifeWave is leading the way with
innovation, activating well-being by amplifying
the body’s own natural potential.
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As David Schmidt discovered over 20 years ago
with his exclusive wearable patch technology,
superior wellness begins with the transformational
power of light by tapping into the body’s energy
flow. Since that fateful discovery, David has
expanded LifeWave’s product offering with
technology designed to optimize cellular wellness
and elevated, whole-body hydration.

oL

Cellergize is available only in select countries. Availability may vary by region. For the most up-to-date information, please visit the official LifeVWWave website.



*The testimonial is given by a LifeWave brand partner, who has a financial interest in promoting the product.

Welcome to

of Wellness.

i
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Through the power of synergy, three of our ground-breaking product
innovations promote the ultimate system in healthful living.

It begins with X39, our breakthrough
light-activated patch technology that
taps into the body’s natural ability to
renew and perform at its best.
X39 activates the body’s own wellness
potential at a foundational level, and
helps to prepare the way for beneficial
physiological responses.

Cellergize is a complete cellular energy and
recovery system designed to fuel each day
and support your mind, while recharging your
body. Both Cellergize Morning and Cellergize
Evening are packed with essential vitamins,
minerals, and amino acids, reimagining the
way you attack your day with healthy energy
and prepare for purposful, restful sleep. **

Then there’s the all-new LifeWave X,O™, a patented breakthrough in hydration science that
dispenses light-infused water at the touch of a button. First LifeWave X,O infuses regular,
everyday tap water with light using patented, light-infusion technology unique to LifeWave. Then,
the system enriches the water with hydrogen for a host of scientifically proven health benefits,
completing the process through a filtration stage designed to address common water impurities.

And the best part, LifeWave X,0 naturally fits within your daily wellness routine, offering a superior
way to stay hydrated while complementing X39 and Cellergize. Together, these innovations help
support your journey toward a balanced lifestyle and a more mindful approach to well-being.

When your body is powered by light, energy flows and everything comes to life.

*Availability may vary by region.

**These statements have not been evaluated by the Food and Drug Administration.
This product is not intended to diagnose, treat, cure, or prevent any disease.

***Available in the USA only.
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X39 has been an absolute game changer for me. | have seen a significant
improvement, overall, | am extremely happy in myself all the time and |
feel amazing. Thank you David Schmidt for creating LifeWave.*

- Beryl Quaye-Kumah, United Kingdom

*The testimonial is given by a LifeWave brand partner,
who has a financial interest in promoting the product

Scan to share your story!
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